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Halibut charter, bycatch issues will get more time
By Andrew Jensen
Alaska Journal of Commerce

A pair of contentious halibut 
measures are on hold until at least 
2013 following the meeting of the 
North Pacific Fishery Management 
Council in Dutch Harbor.

National Marine Fisheries Ser-

vice, which is responsible for im-
plementing the halibut catch shar-
ing plan approved by the council 
in October 2008, asked for more 
input before moving toward pub-
lishing the final rule.

The issues raised by NMFS 
Sept. 28 likely can’t be addressed 
until the February council meet-
ing at the earliest, meaning the 
catch sharing plan that would 
split the harvest as a percentage 
between commercial and charter 
sectors won’t take effect as previ-

ously planned in 2012. 
The catch sharing plan, or 

CSP, would have also set default 
bag limits based on halibut abun-
dance and provided for charter 
skippers to lease pounds from the 
commercial sector.

NMFS has been instructed by 
the council to provide more clari-
fication at the December meeting 
in Anchorage on exactly what in-
formation it needs. 

The intent appears to be to 
support the catch sharing plan as 

constructed by the council, not to 
reopen for debate the more contro-
versial aspects of the plan such as 
the percentage split between sec-
tors or default bag limits that would 
restrict anglers to one fish per day 
at low levels of abundance in the 
central Gulf of Alaska.

Anglers in Southeast have been 
on a one-fish limit since 2009, and 
were put under a 37-inch maxi-
mum size limit in 2011 by the In-

Shell moves closer to OK for offshore drilling
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Mount Edgecumbe High School freshmen, from left, Jessica Mute, Kiana Abruska and Kimberly Kairaiuak 
wave to cars in order to call attention to a free health fair in Sitka, Alaska, Saturday, Oct 1.
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By Tim Bradner
Alaska Journal of Commerce

Workers’ compensation insurance 
premiums that employers pay are likely 
to increase modestly in 2012 after sev-
eral years of decline, state Division of 
Insurance officials say. 

State law requires employers to pur-
chase insurance to cover employees for 
possible workplace injuries.

State Insurance Director Linda Hall 
said insurers have filed for a 2.7 percent 
overall rate increase, which the division 
is now considering. If it is approved, and 
the decision that will be made in early 
November, the increase will go into ef-
fect Jan. 1, Hall said.

In 2010, Alaska had the nation’s sec-
ond-highest workers’ compensation in-
surance premiums at about 150 percent 
of the national average, below Montana, 
which was at 160 percent. Alaska was 
No. 1 in premium costs in 2009. North 
Dakota had the nation’s lowest workers’ 
compensation premiums, at 50 percent 
of the national average.

Medical costs constitute 75 percent 
of workers’ compensation benefits paid 
out in Alaska. Nationally, medical costs 
amount to about 58 percent of costs.

Hall couldn’t say what caused the re-
versal of the long-term trend of declining 
premiums in Alaska, but rising medical 
costs could be one explanation. In reports 
submitted to the Division of Insurance 
that accompanied the request for a rate 
increase, insurers said they are estimat-
ing that medical costs for treating injured 
workers will be up 3.5 percent in 2012.

By Tim Bradner
Alaska Journal of Commerce

Step by step, Shell is moving closer to gaining final 
permission to drill exploration wells in offshore Arctic 
waters next summer. But, environmental groups aren’t 
giving up on court challenges. 

Earth Justice has filed with the U.S. 9th Circuit 
Court of Appeals a new appeal of Shell’s exploration 
plan for the Beaufort Sea.  

In recent developments, the U.S. Department of the 
Interior filed a record of decision approving a revised 
supplemental environmental impact statement for the 
Chukchi Sea OCS Lease Sale 193 with a federal dis-
trict court in Alaska. 

The court had ordered the agency to submit its de-
cision on Oct. 3, which was done. As expected, Inte-
rior upheld the sale based on the new SEIS. The court 
will decide whether the document meets objections 

raised in July 2010.
All actions on the Chukchi Sea have been on hold 

until the litigation over the original Sale 193 EIS filed 
by environmental groups is resolved by the court. 
Once a decision is made, the Bureau of Ocean En-
ergy Management, a part of the Interior Department, 
can begin work on a draft plan of exploration for the 
Chukchi filed by Shell. 

“We believe the Chukchi plan we submitted in May is 
technically and scientifically sound, and we look forward 
to exploring this critical part of our Alaska portfolio in 
2012,” Shell spokesman Curtis Smith said. 

Meanwhile, BOEM has given approval for Shell’s 
Beaufort Sea exploration plan, but that has now been 
appealed to the 9th Circuit appeals court. Earth Jus-
tice filed a simple notice of appeal that will be fol-
lowed up by a brief. 
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A seafood worker fillets halibut. Two 
halibut measures will continue another 
year awaiting federal rulings. 
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