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Almost everyone was on the same page.
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itive. Even “Leaving on a
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Perpetually bickering politicians hugged.
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shopping. Lawyers even ghanistan, and one of his own choosing, in
Iraq. Both started fading from public attention

even before President Barack Obama inherit-
ed them, upped the effort in Afghanistan, then
began winding both down. Economic woes
came roaring in as the public’s chief concern.

With respect to the 9/11 tragedy
people feared their own  Kreitner, 64, a Vietnam veteran fro
Pollsters asked a weird question:
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Sgt. 1st Class Nathan Mar-
shall, 30, of Kahoka, Mo.
(center) and other soldiers
of the Army's 4th Brigade
Combat Team, 101st Airbome
Division, wait for a flight home
near a mural commemorat-
ing the World Trade Center at
the Transit Center in Manas,
Kyrgyzstan, after a year's de-
ployment in Afghanistan. The
attacks that spawned two wars
have receded from daily lives
of most Americans, but not for
the soldiers who have fought o
for those in govermment who
know there will be hell to pay if
the nation is ever caught so off
guard again.
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Alaska Journal of Commerce launches

new website; more changes to come

By Melissa Campbell
AJOC Managing Editor

ith the best and most

our readers

We invite you to visit our
new website at www. Alaska-
Jounal.com.

For more than 30 years,
our primary focus at the
Alaska Journal of Com-
merce has been to provide

Pu/AJOC
the of

> business news af-
fecting Alaska. For years, our web-

ite has been a linear image of our
weekly newspaper.

Our primary goal has not changed:
we will continte to work to provide the
best of Alaska’s business news.

But our website gives us a new
agenda: We want to become the
place for all your business reading
— for state, national and internation-

So what’s new? Here are some of
the highlights:

* Lunch Break — Here, we'll
post the day’s bus
updates. You'll find the top stories
in business and politics, as well as
breaking news. As the name indi-
cates, stories will be ready for your
lunch break.

* Social Media Sharing — We've
provided buttons for quick and easy
sharing of your favorite stories.

s news and
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